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Objectives
• Background
• NCES Digital Outreach Goals
• Digital Outreach Platforms



Background
• National Center for Education Statistics (NCES) 

– primary federal entity for collecting and analyzing data related to education 
in the U.S. and other nations

• Products:
– Data sets, data tools, publications, indicators, tables, maps, etc.

• Audience:
– Data providers (schools, governments, households, teachers, etc.)
– Data users (researchers, students, parents, policy makers, media, etc.)

• Website:
– Each program office has its own page
– Data and publications are released through each program office
– Stable numbers of PDF downloads
– Larger numbers for HTML pages
– 6 percent of web traffic originate from mobile devices



NCES Digital Outreach Goals
• Why do we use digital media?

– Improve our dissemination process
– Communicate to a wider audience 
– Stimulate engagement and participation



Platforms: Twitter
• Pre-tweets and tweets for publication releases
• Highlight NCES data related to emerging news
• Announce trainings and opportunities for collaboration
• Share resources, updates, and information
• Strengthen digital community outreach

https://twitter.com/EdNCES
https://twitter.com/EdNCES
https://twitter.com/NAEP_NCES
https://twitter.com/NAEP_NCES
https://twitter.com/ipeds_NCES
https://twitter.com/ipeds_NCES




Platforms: Blogs
• Aligns with Twitter in report releases
• More in-depth discussion of topics that interest the 

research community and general audiences
• Format is mobile-friendly

http://nces.ed.gov/blogs/nces/
http://nces.ed.gov/blogs/nces/




Platforms: Facebook
• One-stop-shop for videos, photos, and posts

– Much higher character limit on posts (~63k)
– Videos can be embedded directly
– Demographics difference: women and older (compared to Twitter)

https://www.facebook.com/NationalAssessmentofEducationalProgress
https://www.facebook.com/NationalAssessmentofEducationalProgress




Platforms: Videos
• Short topical videos of 2-4 minutes
• Add more visuals to publications
• Content is mobile-friendly; on YouTube

https://www.youtube.com/watch?v=Mh0EixHW89c&feature=player_embedded


U.S. DEPARTMENT OF EDUCATION’S 
SOCIAL MEDIA OUTLETS

http://www2.ed.gov/about/overview/focus/social-media.html

Questions?
Bao.Le@Ed.gov

National Center for Education Statistics
U.S. Department of Education

http://www2.ed.gov/about/overview/focus/social-media.html
mailto:Bao.Le@Ed.gov
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