


Contents 
Page 

I. Introduction ..................................................................................................................................1 

The Role of State Programs in Worksite Heart Disease and Stroke Prevention  

Benefits and Services ........................................................................................................... 2

Purpose of This Guide .............................................................................................................. 3 


II. Tools You Can Use .....................................................................................................................3 

III. Macro-Marketing: Definition and Benefits ...............................................................................4 

IV. Components of a Macro-Marketing Effort ................................................................................4 

1. “GrassTop” Level Support ................................................................................................... 4


2. Partnerships with Local Employer Groups and Health Associations................................... 5 


3. Community Awareness and Education ................................................................................ 6 


V. Planning a Macro-Marketing Effort............................................................................................7 

Start-Up Checklist .................................................................................................................... 7 


VI. Implementing Macro-Marketing Activities...............................................................................8 

Activate A Heart Disease and Stroke Prevention Business Task Group.................................. 8 


Plan a Series of Presentations throughout the State on the Topic of Heart Disease and Stroke 

Prevention and Business....................................................................................................... 8


Conduct Media Outreach Efforts to Help Raise General Awareness of and Support  

for Heart Disease and Stroke Prevention Interventions at the Worksite .............................. 9 


VII. Persuade Business Leaders and Organizations to Support Heart Disease and  

Stroke Interventions .................................................................................................................10 

Set the Stage ........................................................................................................................... 10 


Follow the 80/20 principle ................................................................................................. 10 


Have a plan ready for the decision-maker ......................................................................... 10 


Take a client-oriented approach......................................................................................... 11 


Use open-ended comments or questions to identify needs ................................................ 11 


Prepare for and respond to client “objections” .................................................................. 11 


Summarize your discussion before the close ..................................................................... 12 


Use close-ended questions to reach a commitment ........................................................... 12 


Follow up........................................................................................................................... 13 


i 



Summary................................................................................................................................. 13 


VIII. Tip Sheets and Resources .....................................................................................................14 

Key Messages ......................................................................................................................... 14 


Sample Letter to Business Organizations............................................................................... 16 


Gathering Health and Economic Costs................................................................................... 17 


Heart Disease and Stroke Prevention and Business Workshop Planning Tool...................... 18 


Sample Agenda for Full-Day Workshop ................................................................................ 20 


Sample Agenda for a Lunch-and-Learn Program .................................................................. 20 


Examples of State Heart Disease and Stroke Prevention Programs....................................... 21 


Available Resources ............................................................................................................... 24 


Research Findings for the Toolkit........................................................................................... 26 


Most Promising Interventions for CVH in Worksite Settings ........................................... 26 


Most Promising Practices in the Health Care Settings ...................................................... 26 


ii 



Mission of CDC’s State Heart Disease 
and Stroke Prevention Program: 

To provide public health leadership to improve cardiovascular health for all, reduce the 
burden of cardiovascular disease, and eliminate disparities associated with heart disease 

and stroke. 


























































